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3.  Societal  changes  such  as  democratization  of  life,  or  devel-
opment of civil society, leading to increased transparency of 
actions taken in the public space, including, first and foremost, 

















































































(38%), 9  trade companies  (12%), 7  construction companies 
(10%),  18  service  companies  (25%),  8  energy  companies 
(12%), 2 financial institutions (3%) and 1 iT company (1%).



































of  positive  organisational  potential.  The  scale  from  0%  (“i totally 












4. Results analysis and discussion
4.1. Responsibility towards the market
The responsibility of a company in relation to the market should result 
in creation of such products and services that meet the quality require-





























































4.2. Responsibility towards the workplace
Care for employees is a crucial element for business activities of a com-
pany. The employee satisfaction is the component necessary to create 


















As  the  survey  results  show  the activities undertaken  in order  to 
ensure safety and hygiene of work are more important for companies 
































4.3. Responsibility towards the society
All companies active on the market are an integral part of the whole 

























































4.4. Responsibility towards the environment



































































































In 2009 – 2011 the company
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